
MEDIA PACK 2015

get your brand airborne

T H E  T R AV E L L E R

MSAFIRI



T H E  T R AV E L L E R

Vancouver
Calgary

San Francisco

Los Angeles

Mexico City

Rio De 

Buenos 

Houston

Dallas

Windhoek
Codeshare: 
Air Namibia

Codeshare: 
TAAG Angola Airlines

Codeshare: 
Jet Airways

Codeshare: 
Mozambique Airlines

Codeshare: 
Mozambique Airlines

Port Louis
Codeshare: 
Air Mauritius

Codeshare: 
China Eastern Airlines

Hanoi
Codeshare: 

Vietnam Airlines

Ho Chi Minh
Codeshare: 

Vietnam Airlines

Codeshare: 
Saudi Arabian

Airlines

Codeshare: 
China Southern

Codeshare: 
Aeroflot

Codeshare: 
Korean Air

Codeshare: 
Etihad Airways

Various destinations

Codeshare: 
Garuda Indonesia

Codeshare: 
Korean Air

Codeshare: Precision Air
Various destinations

Dharan

Amsterdam

NAIROBI

Oslo

Lisbon

Nice

Stockholm

Copenhagen

Madrid

Milan

Rome

Athens

Bucharest

Vienna

Frankfurt Warsaw
Kiev

New Delhi

Mumbai

Doha

Kuwait

Bahrain
Dammam

MuscatAbu Dhabi

Almaty

Beijing

Shanghai

Taipei

Kuala Lumpur

Manila

Singapore

Jakarta
Denpasar Bali

Osaka
Fukuoka

Incheon

Tokyo

Tel Aviv

Budapest

Barcelona

Helsinki
St Petersburg

Moscow

Dubai

Jeddah

Dijibouti

Addis Ababa

Victoria

Mombasa

Zanzibar

Dar es Salaam

Gaborone

Harare

Johannesburg

Lusaka

Livingstone

Ndola
Lubumbashi

Dzaoudzi

Antananarivo

Maputo

Dakar
Bamako

Freetown

Abidjan
Monrovia

Accra

Abuja

Lagos
Bangui

Douala

Kisangani

Kilimanjaro
Bujumbura

Kigali

Eldoret

Malabo
Libreville

Brazzaville
Kinshasa

Cape Town

Cairo

Juba

Bangkok

Hong Kong

Hangzhou

Guangzhou

Chengdu

Xiamen

Khartoum

Blantyre

Luanda

Malindi

Moroni

Nampula

Lyon

Cotonou

Kisumu
Entebbe

London

Yaoundé

Paris

About  MSAFIRI  magazine…
■   MSAFIRI is a premium quality 

magazine provided free of charge to 

Kenya Airways passengers’ on board 

its local, regional and international 

flights, and with further distribution 

across Kenya and around the world 

via digital output. 

■   MSAFIRI, the kiswahili word for 

‘traveller’, is an appropriate title for 

the in-flight magazine for one of  

the world’s fastest growing and 

most respected airlines – ‘The Pride 

of Africa’. 

■   With a proud Kenyan heritage, 

KQ flies nearly 4 million passengers 

annually to over 50 destinations 

across Africa and around the 

world. KQ boasts a multi-cultural, 

international customer base.

■   MSAFIRI strives to capture the 

essence of the airline’s African heart 

while reflecting its international reach 

and the ambitions of its passengers. 

■   MSAFIRI recognises and reflects 

the wide cultural and lifestyle 

interests of its readers, who are 

drawn together from across the 

spectrum of Africa and international 

continents. 

■   World-class photography and 

journalism ensure that MSAFIRI is 

an international quality publication 

which succeeds in providing a 

sustained and stimulating read, 

whether readers are travelling  

for business or leisure.

NOW MONTHLY
■   CULTURE ■   LIFESTYLE ■    SPORT ■   BUSINESS ■   TRAVEL ■   HEALTH ■   TECHNOLOGY ■   WILDLIFE

KENYA 
AIRWAYS 

FLY OVER 3.5 MILLION 
PEOPLE ANNUALLY TO 

56 DESTINATIONS 
(AND COUNTING), 
45 OF WHICH ARE 

IN AFRICA  
NEW ROUTES WILL BE 
ADDED DURING 2015

Route network

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM

MSAFIRI IS PUBLISHED FOR KENYA AIRWAYS, THE PRIDE OF AFRICA, BY GECKO PUBLISHING LTD
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Reader profile…
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Reading habits
How much of msafiri did you read?

The whole magazine (40 minutes plus) 	 17%

More than half (30 minutes)	 46%

Selected pages only (20 minutes)	 33%

A brief flick-through (10 minutes)? 	 5%

How would you describe advertising content?

I read most of the advertisements  	 51%

I barely read any advertisements  	 6%

The amount of advertising is acceptable 	 7%

Would you take the magazine off the plane?

Yes   	 76%

No   	 24%

UP TO 
US$50,000

ANNUAL 
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2 3/4 AFRICA
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THIS DATA WAS COMPILED FROM A PASSENGER SURVEY IN NOVEMBER 2007; AGE, GENDER AND REASON FOR TRAVEL UPDATED 2010.

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM
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Distribution
PRINT
■   MSAFIRI is published monthly, 

and is available on Kenya Airways’ 

aircraft from the 1st of each month. 
■  Kenya Airways has an ambitious 

growth strategy that will see new 

routes and new aircraft being 

employed, and this will significantly 

increase demand for the magazine 

through the year.

MOBILE DEVICES
■  APP
MSAFIRI has a dedicated App, 

available free of charge across all 

platforms (iOS, Android, Kindle Fire 

and from pixelmags.com), making 

the magazine readily available to 

millions of potential readers across 

the world, on smartphone or tablet. 

All adverts are embedded into the 

replica magazines, and App-only 

advertising opportunities are 

available. 

ON DESKTOPS
■  DIGITAL MAGAZINES
Every issue of MSAFIRI is produced 

as a digital e-magazine, allowing 

readers to flick through the 

magazine in real time, search 

for content, print and share the 

publication with friends... and, 

importantly, to interact more quickly 

with advertisers. All advertisements 

are linked to websites and email 

addresses, enabling readers to 

immediately access your company. 

In addition, it is possible to embed 

audio and video files into your 

digital issue advertisement, thus 

creating greater opportunity for you 

to promote your business in an 

innovative way. (Additional costs 

may apply.) 

Each issue of the e-magazine is 

available free from msafirimag.

com, and on the Kenya Airways 

website.

ONLINE
■  MSAFIRIMAG.COM
The MSAFIRI website makes the 

magazine accessible to non-

passengers or followers who 

may not be travelling regularly but 

who want to continue to view the 

magazine. All digital magazines 

are available free from the e-mag 

website and there are banner 

advertising options available.

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM
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MSAFIRI is published monthly
2015 SCHEDULESAdvertising

MSAFIRI is read by more than 3.5 million 
passengers each year (and its growing), with each 
issue reaching at least 300,000 people. 

MSAFIRI offers a ‘captive’ audience of people with 
between 1 and 14 hours to read the magazine. 

Kenya Airways encourages its passengers to take a 
copy of the magazine away with them, thus extending 
the secondary readership. 

With copies on the plane for a  whole month, your 
advertisement enjoys strong, sustained exposure. 

63% of readers read more than half or all of each  
issue of MSAFIRI. 

The advertising content in MSAFIRI is an important 
part of readers’ experience, with more than half saying 
they read nearly all the adverts.

Advertising in MSAFIRI creates an association with 
one of Africa’s most respected and fastest-growing 
businesses: Kenya Airways.

MSAFIRI offers direct access to a dedicated 
audience of nearly 4 million people

ISSUE 	 JANUARY

ON PLANE 	 JANUARY 1

BOOKING DEADLINE 	 NOVEMBER 25, 2014

MATERIAL DEADLINE 	 DECEMBER 1, 2014

ISSUE 	 FEBRUARY

ON PLANE 	 FEBRUARY 1

BOOKING DEADLINE 	 DECEMBER 24, 2014

MATERIAL DEADLINE 	 DECEMBER 31, 2014

ISSUE 	 MARCH

ON PLANE 	 MARCH 1

BOOKING DEADLINE 	 JANUARY 25

MATERIAL DEADLINE 	 FEBRUARY 1

ISSUE 	 APRIL

ON PLANE 	 APRIL 1

BOOKING DEADLINE 	 FEBRUARY 25

MATERIAL DEADLINE 	 MARCH 1 

ISSUE 	 MAY

ON PLANE 	 MAY 1

BOOKING DEADLINE 	 MARCH 25

MATERIAL DEADLINE 	 APRIL 1

ISSUE 	 JUNE

ON PLANE 	 JUNE 1

BOOKING DEADLINE 	 APRIL 25

MATERIAL DEADLINE 	 MAY 1

ISSUE 	 JULY

ON PLANE 	 JULY 1

BOOKING DEADLINE 	 MAY 25

MATERIAL DEADLINE 	 JUNE 1

ISSUE 	 AUGUST

ON PLANE 	 AUGUST 1

BOOKING DEADLINE 	 JUNE 25

MATERIAL DEADLINE 	 JULY 1 

ISSUE 	 SEPTEMBER

ON PLANE 	 SEPTEMBER 1

BOOKING DEADLINE 	 JULY 25

MATERIAL DEADLINE 	 AUGUST 1

ISSUE 	 OCTOBER

ON PLANE 	 OCTOBER 1

BOOKING DEADLINE 	 AUGUST 25

MATERIAL DEADLINE 	 SEPTEMBER 1

ISSUE 	 NOVEMBER

ON PLANE 	 NOVEMBER 1

BOOKING DEADLINE 	 SEPTEMBER 25

MATERIAL DEADLINE 	 OCTOBER 1

ISSUE 	 DECEMBER

ON PLANE 	 DECEMBER 1

BOOKING DEADLINE 	 OCTOBER 25

MATERIAL DEADLINE 	 NOVEMBER 1

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM
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HALF PAGE
PORTRAIT

235mm x 78.5mm

HALF PAGE
LANDSCAPE

115mm x 162mm

  DOUBLE PAGE

Type Area:	235mm x 370mm

Trim Size:	 270mm x 400mm 

Bleed Size:	276mm x 406mm

Allow 8mm possible loss 
into the spine

FULL PAGE

Type Area:
255 x 185mm

Trim Size:
270mm x 200mm 

Bleed Size:
276mm x 206mm

Allow 4mm possible 
loss into the spine

270mm high  
x 200mm wide

TYPE AREA

TRIM SIZE

BLEED

STANDARD
PAGE

QUARTER
PAGE

115mm x 78.5mm

THIRD PAGE

75mm x 162mm

PLEASE NOTE: 
ALL SIZES ARE 
SHOWN AS 
HEIGHT X WIDTH

ABOUT BLEED 
When any item is required to run up to or over the side of the page, it is necessary 

to extend it by at least 3mm beyond the normal trim size of the page. This is to 

allow for a 3mm margin of error when the printers trim the final book, and will 

prevent any unprinted white paper showing around the edge of the page. Please 

be careful to ensure bleed is included on your final print-ready PDF.

ABOUT LIVE MATTER  
‘Live matter’ is any text or image that is necessary to be seen on the final 

advertisement. It is recommended that these items are placed at least 5mm in 

from the edge of the normal trim area (more on the sides going into the spine) 

to prevent them being trimmed out should the final book trim be slightly 

inaccurate. 

PRINTING
COVER sheet-fed offset 
TEXT web offset 
BINDING Perfect bound 

STOCK 
COVER 200gsm, 
UV varnish (gloss) 
TEXT 75gsm gloss. From 
FSC/PEFC-managed supplies. 

PAGE NUMBERS
Usually between 144 and 

208 pages, plus cover.

Advertising sizing...

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM
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Advertising rates
INVOICING AND PAYMENT 
■   All clients will be invoiced on booking by 

Gecko Publishing Ltd. 

■   As Gecko Publishing is a UK-based company, 

no VAT will apply on any invoices. 

■   No withholding tax applies to advertising 

in this magazine. Please do not deduct any 

witholding tax from the invoice amount.

■   Payment must be made upfront, no later 

than the advertising material deadline date, 

via cheque or bank transfer, payable to Gecko 

Publishing Ltd. Details will appear on your invoice. 

■   If payment is not received by the specified 

date, your advert will not run. 

■   If advertising space is booked and 

subsequently cancelled, a penalty clause of the 

full invoiced rate will apply.

PAGE POSITION
There is great pressure on placement of adverts 

in the front half of the magazine. To ensure 

favourable / guaranteed page placement a special 

position levy (15%) is charged.  

Note: pages are allocated on a first come, first 

served basis. 

ALL RATES ARE FOR EACH INSERT IN THE SERIES. ALL RATES ARE QUOTED IN UNITED STATES DOLLARS. CONDITIONS MAY APPLY.

DISPLAY ADVERTISING 1-5 INSERTIONS (each) 6+ INSERTIONS (EACH)

Outside Back Cover USD 6,500 USD  5,300

Inside Front Cover USD 5,795 USD  4,750

Inside Back Cover USD 5,400 USD  4,425

Page 1 (opening right hand side) USD 5,795 USD  4,750

Double Page USD 5,795 USD  4,750

Full Page USD 3,300 USD  2,700

Half Page USD 2,000 USD  1,650

Third Page USD 1,590 USD  1,300

Quarter Page USD 1,250 USD  1,000

 SPONSORED EDITORIAL 1-5 INSERTIONS (EACH) 6+ INSERTIONS (EACH)

Single Page USD  3,750 USD  3,050

Double Page USD  6,250 USD  5,100

 SPECIALS

2-page bound insert (no loose inserts allowed) USD 6,900 (includes cost of printing insert front and back on 170gsm paper)*

6-page fold-out (internal) USD 11,000 (includes cost of printing on 100gsm paper)*

Fold-out cover (single extra fold) USD 10,250 USD 7,900

Special positions Add 15%

Series discount A 5% discount applies to bookings of 12 issues (one year) and above

Multiple ads Rate will be based on the total space booked

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM
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WORKFLOW
msafiri employs a fully digital 

workflow, employing Apple computers 

running OSX 10.9 and utilising Adobe 

InDesign CC (2014), Photoshop CC 

(2014), Illustrator CC (@014).

SUPPLYING MATERIAL  
Final material to be supplied as 

either:  ■ Press-ready PDF, prepared 

to Pass4Press specifications (refer to 

www.pass4press.com).  ■ Composite 

EPS files with fonts converted to 

Outlines / Curves.  ■ TIFF files at 

300dpi at full size.  ■ JPEG files at 

300dpi at full size, saved at maximum 

quality.  ■ InDesign or QuarkXPress 

files with linked images.  ■ Where 

possible please include all original 

design files, pictures and fonts 

separately.

Preparation of files:

■ Register and crop marks must 

appear on all files, located 6mm 

outside the trim area.  ■ For full page 

advertisements with bleed, please 

ensure there is a bleed of at least 

3mm. Be careful this is included 

in your final PDF file.  ■ Ensure all 

images are converted to CMYK. 

RGB images will be converted and 

there may be a change in colour 

reproduction.  ■ Ensure all colours are 

converted to four colour process. Spot 

colours will be converted to process, 

and may change.  ■ Please ensure 

the final design file to use is clearly 

identified and named. Replacement 

files must be clearly named as such.  

■ Before burning to disc, please 

Package / Collect for Output your 

material, to gather all fonts and linked 

files. Please supply all these files.  

■ If supplying material created in 

Illustrator or Freehand, please supply 

two versions of the file: one with 

fonts converted to Outlines / Curves 

and one with fonts not converted to 

Outlines / Curves. Clearly label each 

file.  ■ We cannot accept or work 

with files created using CorelDraw, 

Pagemaker or other PC software. 

Please ensure these final files are 

correctly exported to PDF or EPS 

format, with all fonts embedded and 

supplied and linked files supplied.

Incorrectly prepared files:

■ No responsibility can be taken for 

files not supplied as per the above 

specifications.  ■ The publisher and its 

agents will not take any responsibility 

if any live type or artwork exceeds 

the type area specified in this media 

pack and is trimmed away.  ■ If the 

publisher is required to carry out any 

design work, including amendments 

and/or the replaying of print-ready 

files, the publisher reserves the right to 

raise a charge and will not accept any 

responsibility for any inaccuracies. 

DELIVERY 
■ On CD/DVD, delivered to the 

offices of your nearest representative 

or agency. Please ensure discs are 

clearly labelled with the name of the 

final advertiser (ie not an agency 

name).  ■ By online file transfer service 

such as those offered by www.hightail.

com / www.mailbigfile.com / www.

webtransfer.com.  ■  Dropbox or FTP 

upload on request.

PROOFS
■ Please supply a colour proof for 

cross-referencing. The publisher 

assumes no responsibility for material 

if a colour proof is not supplied.   

■ Only cromalin proofs can be used 

as accurate colour guides by our 

printers.  ■ Please include crop and 

registration marks on your proofs.

GUIDELINES
■ Please keep within our trim, bleed 

and type area specifications.  ■ 

Ensure that all page elements 

required to appear entirely within the 

trimmed product are placed at least 

5mm inside the trim areas.  ■ Items 

intended to bleed off the page should 

extend at least 3mm outside the trim 

area.  ■ Double page material should 

be supplied as separate left and right 

hand pages. Please ensure that only 

streamer headings or baselines of very 

large type can run across the gutter. All 

type must clear the gutter by 7.5mm 

each side. Double image allowance 

is 4mm from each side of the centre 

to be included within the double page 

trim area (ie the spread will carry an 

8mm common image through the 

centre spread).  ■ Ensure all linked 

images are 300dpi CMYK TIFF or 

EPS files  ■ Do not enlarge images 

more than 30%.  ■ To avoid black 

overprints when not required, make a 

custom black and add atleast 1% in 

cyan, magenta and yellow channels.  

■ Ensure picture boxes are coloured 

white except for etched images. Do 

not use the ‘None’ background colour 

for QuarkXPress picture boxes which 

contain TIFF images, as this can 

cause jagged edges on the picture 

in the final printed job.  ■ Coloured 

text with a black drop shadow should 

be set to “Knockout”, otherwise 

the drop shadow may overprint the 

coloured text.  ■ All colours used 

in the document should be set to 

‘Process Separation’.  ■ Spot Colours 

that remain in the file will be converted 

to CMYK process colours and may 

change slightly.  ■ Crop or resize 

scans as much as possible before 

playing to keep file sizes down.  l 

Avoid importing EPS files into other 

EPS files.  l Avoid True Type fonts as 

they will not be output.

PROOFING MATERIAL 
l We recommend all material is 

preflight checked thoroughly before 

supplying it, by running it through 

Adobe Acrobat Professional. 

Technical information

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM
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MSAFIRI’S success lies in its ability to provide 

stimulating and informative content for all readers, 

regardless of their background or interests. 

Considerable thought goes into achieving a balance 

of material, so whether the reader is travelling for 

business or leisure, is male or female, is travelling to or 

from Kenya, there is something that will be of interest. 

Our editorial team strives to conceive 

articles that are unique to msafiri and 

invest heavily in securing the best 

possible writers and photographers, 

while our designer packages the material 

in a refreshing, contemporary format. 

A well-read, popular magazine is, of 

course, good for advertisers...

ENTERTAINMENT 
THE IN–FLIGHT 
ENTERTAINMENT  
GUIDE.

BUSINESS 
A DEDICATED 
SECTION FOR 

OUR BUSINESS 
TRAVELLERS 

THAT INCLUDES 
FEATURES, 

OPINION PIECES 
AND PRACTICAL 

ADVICE.

SAFARI NJEMA 
A LOOK BEHIND 
THE SCENES AT 

KENYA AIRWAYS. 
INCLUDES ROUTE 

MAPS, NEWS  
AND ADVICE.

FRONT 
A COMPENDIUM OF 
NEWS, PERSONALITY, 
AND BEHIND-THE-SCENES 
INSIGHTS, FROM KENYA 
AND ACROSS OUR GLOBAL 
DESTINATIONS. 

OTHER LANGUAGES
A SELECTION OF ARTICLES 
ARE TRANSLATED FOR 
OUR FRENCH- OR CHINESE-
SPEAKING PASSENGERS.

FEATURES
SUBJECTS COVERED INCLUDE: TRAVEL, TECHNOLOGY, SPORT, MUSIC, CULTURE, HEALTH AND LIFESTYLE.

Look inside...

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM
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1 All advertisements in MSAFIRI are accepted 
under the following terms and conditions. No 
variation is permitted unless approved in writing by 
the Publisher or Managing Director of appointed 
agents acting on behalf of the Publisher or Airline.
2 Cancellation of confirmed bookings is 
required in writing before the booking deadline 
of the relevant issue. If the advertiser insists 
on cancellation after the booking deadline, the 
advertiser will be liable to pay one hundred (100) 
per cent of the contracted advertising rate.
3 Cancellation or postponement of any portion 
of an advertising contract nullifies all earned 
rate and/or frequency discounts for the entire 
contract. In such cases, the advertiser or the 
advertising agency will become liable for the 
difference between the contracted rate and 
the published rate card rate on all of the past 
insertions. Frequency discount applies to those 
advertisements that have been booked to appear 
within a 12-month period.
4 All advertisements are accepted and published 
by the Publisher on the representation of the 
advertiser and the advertising agency that both 
are authorised to publish the entire contents 
and subject matter of the advertisement. The 
advertiser and the advertising agency shall be 
held solely responsible for the contents of the 
advertisements and Kenya Airways, the Publisher 
and its appointed agents cannot be held liable 
for any claims if material is not supplied to the 
specifications laid out in this rate card.
5 In consideration of publication of an 
advertisement, the advertiser and the advertising 
agency will indemnify and hold harmless Kenya 
Airways, the Publisher, the magazine, their 
officers, agents and employees against losses 
and expenses (including legal fees) and losses 
resulting from the publication of the contents in the 
advertisement, including, and without limitation to, 
claims or suits for libel, violation of right of privacy, 

AFRICA 

Esther Ngomeli, Managing Director 

Media Edge Interactive Ltd. 14 Riverside, 2nd Floor Hanover Block,  

Riverside, Nairobi, Kenya; P O Box 30807, Nairobi 00100, Kenya 

■ Tel +254 (0)20 420 5000 / 0723 140187 / 0734 271488   

■ Fax +254 (0)20 271 1748  

■ info@mediaedgeke.com 

■ msafiri@mediaedgeke.com

UNITED KINGDOM / REST OF THE WORLD 

Craig Rix, The Publisher 

Gecko Publishing Ltd, The Dovecote, Little Baldon, Oxford OX44 9PU,  

United Kingdom 

■ Tel +44 (0)1844 278883  

■ Fax +44 (0)1844 278893  

■ msafiri@geckomags.com

KENYA AIRWAYS

■ Tel +254 20 327 4100  

■ Fax +254 20 327 4350  

■ msafiri@kenya-airways.com 

■ Customer.Relations@kenya-airways.com

defamation, trademark or copyright infringement, 
misappropriation or plagiarism.
6 Execution of an order is subject to the 
Publisher’s approval of copy, including display, 
text and illustration. Kenya Airways and/or 
the Publisher reserves the right to reject any 
advertisement for any reason at any time.
7 The Publisher maintains control on the 
placement of advertisements and reserves the 
right to deny special positioning and refund any 
surcharge fees paid for special positioning.
8 Gecko Publishing reserves the right to change 
advertising rates on a 60-day notice.
9  If the advertiser or the advertising agency 
fails to submit material on time, the Publisher, 
in conjunction with the advertising agency and 
advertiser, reserves the right to repeat a previous 
advertisement of the correct size/technical 
specification or run a house ad or blank page. In 
any case the advertiser or the advertising agency 
will be liable to pay one hundred (100) pe rcent of 
the contracted advertising rate.
10 The Publisher reserves the right to add the 
word “advertisement” at the top or anywhere 
within any page that, in the Publisher’s sole 
judgement, too closely resembles the editorial 
pages of the publication.
11 If the Publisher is asked to compile advertising 
material for an advertiser or its agency, the 
Publisher reserves the right to raise a charge 
for doing so and will do so prior to proceeding 
with the work. The Publisher will endeavour to 
seek the final approval of the advertiser or the 
advertiser’s agent before going to print, but 
reserves the right to proceed with publication of 
said material if the advertiser or its agent has not 
responded with authorisation before the print 
submission deadline.
12 If the Publisher has compiled material for an 
advertiser, the Publisher or its appointed agents 
assume no responsibility for any inaccuracies 

or misrepresentation thus caused as outlined in 
point 5 above.
13 The advertiser and the advertising agency 
are jointly and severally liable for payment of all 
invoices for advertising placed. The advertiser 
and the advertising agency agree not to make 
promotional or merchandising reference to  
Kenya Airways without written permission of  
the Publisher.
14 Payment is due 30 days from the date of 
invoice or as per terms agreed on placement of 
the order. All payments should be made in the 
currency as stated on the invoice. All rates are 
quoted as payments due, free of all withholding 
taxes, VAT and duties unless specified. The 
Publisher and appointed agents reserve the right 
to ask for prepayment from any advertiser or its 
appointed advertising agency.
15 If charges, due to Kenya Airways, the Publisher 
or appointed agency from the advertiser’s agency 
for advertisements which have been placed 
correctly are not paid in full, the Publisher or 
appointed agency reserves the right to collect said 
charges from the advertiser, and the advertiser’s 
agency shall execute all assignments. In addition, 
Gecko Publishing may hold the advertiser and its 
agency jointly and severally liable for all sums due 
to the Publisher or appointed agent, even if the 
advertiser has previously paid the agency.
16 A 1.5% per month service charge (18% per 
annum) will be added to all invoices 30 days or 
more past due. Where necessary, any legal or 
collection fee is incurred in collection efforts will 
also be added to charges due.
17 The Publisher assumes no responsibility for 
any errors or omissions in any advertiser index, or 
in any advertising typeset by the Publisher. The 
Publisher is not liable for any failure to publish or 
circulate all or any part of any issue because of 
circumstances beyond its control. The liability for 
any error or omission or delay for which it may 
be legally held responsible shall not exceed the 
cost of the space paid for and occupied by such 
individual advertisement.

Terms & conditions

Contact details

TO DISCUSS YOUR ADVERTISING REQUIREMENTS, CONTACT MEDIA EDGE INTERACTIVE OR EMAIL: MSAFIRI@MEDIAEDGEKE.COM OR MSAFIRI@GECKOMAGS.COM
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